Travelodge hires
DCH for web task

By Joe Thomas o
Travelodge has appointed
Doner Cardwell Hawkins

(DCH) to handle its online
advertising and email market-
ingactivity.

DCH, which already man-
ages Travelodge’s offline mark-
eting, has been tasked with
positioning the brand as the
leading UK budget hotel chain.

DCH created a “hotel revol-
ution’ campaign to support
Travelodge’s relaunch in 2005.
The digital account was previ-
ouslyheld by Partners Andrews
Aldridge, but was moved with-
out a pitch following DCH’s
merger with Squeeze Digital.

InJuly,thebrandannounced
a global expansion plan that
involved the bisection of the
brand into two divisions; Trav-
elodge UK and Travelodge In-
ternational and Development.

The hotel chain also re-
launched its website in May at
a cost of £1m. The revamped
site includes features such as

www.dch.co.uk
+44 (0)20 7400 1230

Explore UK,whichallowsusers
to view local attractions, festi-
vals and events. Visitors can
also purchase tickets for con-
certs,exhibitionsand showsvia
the service.

During the downturn,
Travelodge hopes to attract
more business bookings as
companies opt for budget

DCH, 26-34 Emerald Street, London, WC1N 3QA

accommodation to cut travel
expenses.

The hotel chain believes that
consumers will also be looking
to cut their spending on holi-
days. In August, it responded
to thisbyissuinga promotional
voucher offering families
savings on day activities when
booking rooms.



