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THE TOP 100

Top 100 agencies ranked by The Nielsen Company :

Rank  Rank Change Agency Brlngs 2008 Bilrgs 2007 Yearon-year Top spending cients

2008 2007  nvanking {£m) {Em) i charge.

oy > Abbott Mead Vickers BBDO 363.2 3964 837 Sainsbury’s, BT, Camelot Group, Homebase,
Mercedes-Ben_z{UK}

2 2 » McCann Erickson 265.6 288.1 -7.81  ['OréalParis, Nestlé, Microsoft,Aldi,
Co-operative Group (CWS)

33 » IWT = 2463 2654 -721  Kellogg, B&Q. HSBC, Nestlé. Kimberly-Clark

4 4 » Bartle Bogle Hegarty 2365 2605 -9.21 Unilever (UK), Vodafone, Barclays,
Kentucky Fried Chicken (GB),Audi (UK)

5 8 a3 EuroRSCG 2228 232.7 -4.24  Reckitt Benckiser (UK), Peugeot, Citroén (UK),
News International, Hutgq._isan 3G (UK) g

6 7 a1 RaineyKellyCampbell Roalfe/Y&R 2145  247.0 -13.16  Marks & Spencer, LioydsTSB, Danone Holdings (UK),
LG Electronics (UK), Land Rover (UK)

7 5 v 2 M&C Saatchi 208.7 2514 -16.98  DirectLine, Currys Group, PC World, NatWest, Halfords

8 6 v2 WCRS 195.4 2485 -21.38  BSkyB, Churchill Insurance,Abbey, BMW (UK),
Littlewoods

9 10 a1 OgilvyAdvertising 1875 188.7 -0.64  Ford, Unilever (UK), Mattel (UK), easyJet, Nutricia

10 14 a4  DelaneyLund Knox Warren & Partners 185.6 1742 6.57 WM Morrison, Halifax, Vauhall, Ol WH Smith

11 12 a1  Saatchi & Saatchi 1820 1795 137  Procter & Gamble, -Mobile, Toyota (GB),
Comet Group, Lexus (GB)

12 17 a5 Fallon 1720 162.1 6.13  Asda, Orange, MoreTh>n, Sony (UK),
Cadbury Trebor Bassett

13 11 v 2  LeoBurnett - 159.2 1823 -12.66  Procter & Gamble, Kellogg, McDonald's,
e S|

149 +v5 DDB = 157.3  192.7 -18.40  \Volkswagen (UK), Dell, Hasbro (UK),
Kwik-Fit (GB), Nestlé

15 15 » Grey 1443 165.5 -12.77  Procter & Gamble, GlaxoSmithKline Consumer
Healthcare, Nokia (UK), Seat (UK), Dairy Crest

16 18 a2  CHI & Partners 142.6 1449 161  Argos,British Gas, Carphone Warehouse,
News International, Toyota (GB)

17 13 v 4  Publicis 1414 1792 -21.08  Renault (UK), Garnier, COl, L'Oréal luxury products,
Zurich Insurance

18 19 a1  Mother 139.6 1341 4.13  Boots, Coca-Cola (GB), Orange, Post Office, Yell

19 16 v 3 TBWA\London 1355 163.4 -17.03  Muiller Dairy (UK), Beiersdorf (UK), Nissan (GB),
Apple(UKLEON

20 23 a3 TheRedBrickRoad 1094 859 2745 Tesco Tescopersonal finance, Heineken (UK),
Gala Bingo, Olympus (UK)

21 20 v 1 Lowe 94.2 1189 -20.82  Unilever (UK), John Lewis Partnership, Vauxhall,
anev{UKJ.Saalg_{G_B}_ ey O )

22 22 » Miles Calcraft Briginshaw Duffy 91.1 887 270 (Ol Waitrose, Debenhams, P&O Cruises,
Vision Express (UK)

23 27 a4 Beattie McGuinness Bungay 825 498 656.65 McCainFoods, Npower, ING Direct,
First Choice,Coors Brewers

24 21 v3 VCCP 5 72.5 97.4 -25.52  0:(UK), Coca-Cola (GB), Hyundai(UK),
CarbonTrust (London), ING Direct

25 24 « 1 Wieden & Kennedy 48.8 56.9 -14.19  Honda (UK),Arla Foods, ElectronicArts,
PizzaHut (UR) Nike V)

26 25 v 1 Libertine 48.6 50.9 -4.43  HMV Matalan, Heathrow Express, Play.com,
Alliance & Leicester

27 29 a2 UberAgency 4.1 . 453 db6E BFs. . :

28 30 a2 WFCA Integrated 44.1 40,2 9.77  AxaSunlLifeDirect, Carpetright, Bathstore,
Axa Sun Life, Ocean Finance

29 38 a9 DonerCardwell Hawkins 436 304 4358  Moneysupermarket Group, Nikon (UK),

i X _ ol Travelodge Hotels, Ultralase Clinic

30 32 a2 Golley Slater Group 40.1 35.6 12.45  FurnitureVillage, Colt, Parfums Christian Dior (UK),

People's Postcode Lottery, Parfums Givenchy
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